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Introduction 

Aesthetics establish a useful and significant link among people all around the world 

through the power of cultures. The subject of the congress, óAesthetics Bridging 

Culturesô, emphasize such aesthetics as functions of life and utilities of living. 

Throughout the history of man, we see that some cultures made their bricks, houses, cups, 

tools... etc. for simply because life urged them to do so. In the beginning of 

industrialization people saw and affected each other and developed new ideas and designs 

and empirical methods. But today our needs seem to have changed. With the 

development of new human consciousness, every individual wants to have new answers 

to new challenges of life as fast as possible, such as speedy, permanent, variety, 

personification, philosophical points, etc.  

óToday, speed is known as an ideology which has dominance almost everything. Speed is 

a product model and also created consumption model, too. When community of life is got 

more speed and changed common values on human relations, aesthetic understanding and 

perception are changed. It is seen that we can talk about different aesthetic values for 

every period of time. A beauty concept arises changing and looking for in every period of 

time. This situation shows aesthetic perception which is able to build as different in every 

community level, too. Hence, óonly an artificial beautyô understanding-perception 

replaces with óindividual beautiesô. An abstract value and relative of beauty concept 

almost is being conditionedô.
1
 The new cultural changes are being composed by universal 
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understanding throughout the world. Nevertheless, universal relations have to search new 

perceptions of aesthetical order within individuals and communities. Therefore, cultural 

relationship may bind people and understand each other.  

The differences may come from the culture sources where the habits, stereotypes, 

expectations, histories, inheritance, handmade, abilities, different capacities of 

perceptions etc. It helps the designers to find newness and originality. Then we can say 

culture is differences. And the differences are design, because generally, in a good design 

the difference is original. 

 

 

 

 

Figure 1., 2., 3. For example: The car is Renault Talisman has full of differences and 

originalities for the new perceptions, there many materials, technologies, visual effects; here 

they are; in the motion and touch: there are new kinesthetic and haptic profile of the faces, 

instead of old, rough and manual button, and there is a wheel for tend to right handling, and 

trying to get new definition to sitting with seats. In the visual: displays with the new material 

to understand and giving some ease to production for cockpit mold. Form, color and tissues 

are change for user to understand simply where he put hand finger or where he can look or 

how he can sit. Then we see here designer not only make designs, they make changes how to 

behave or move, too. 

 

 

 

Figure 4. óIn the form of Jean Baudrillard suggested, beauty, in that, beautiful objects has no 

any satisfying or any important things; their beauties is being sourced by only difference from 

other thingsô
2
. 

Consumers' expectations have been raised;éfeelings such as pleasure or that strike a 

certain emotional chord. It likely to be the aesthetics of the product; the way it looks, the 

feel of the material, the tactile or 'haptic' response of controls or more abstract feelings, 

such as reflected status, that give pleasure
3
. There is probably no better example to 

illustrate the cultural aesthetics of materials, since the mere sensation of a piece of plastic, 

say polyethylene, may induce strong feelings. In times and cultures where such ideas are 

prevailing, a synthetic imitation of a flower may be considered more beautiful than the 

original. For others, imitations are essentially inferior to their originals, regardless of 

practical usefulness. If people dislike surrogates simply because of their lack of 

naturalness and authenticity, their attitude is again based on aesthetic values. Thus, the 

material is considered either beautiful or ugly.
4
   We can see that materials can effect the 

aesthetic perception, because skin or shall is from materials. Material touches consumers, 

and then, they feel the material lovely or not. 
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Figure 5. Nowadays, it seems that the vase change the form to electronics. It is a digital mail 

box which uses the technology to send and receive traditional handwritten mails. It designed 

for to close the gap between modern technology and elderly people. Printers can take under 

the vase. Some semantic signs are used. Green extensions one is camera, one is display and 

the other is digital pen. This is especially beneficial to people who donôt want to deal with 

traditional computer. The product emphasizes the playful and fun aspects of a computer
5
.  

Industrial Product Design and Ergonomics:  

óEtymological, design comes from ódesignareô. French was called that profession as 

óindustrial architectureô. Then they started to call profession óEsth®tique Industrielleô, 

after Germans was called óFormgebungô and Scandinavians was called óIndustrial 

Formgivingô.  óIndustrial product designô was started to call in 1969ô
6
. Then we see here, 

from the old time to this time, as the structure, the aesthetics, the form of names are came 

from architecture, art, industry, and also science.  

 

 

 

 

 

 

 

 

Figure 6. Seen that, industrial product design mainly comes from science and art, and it has 

one to one relation with human and every day life, conceptual, philosophical and 

ergonomically views.  

 

Professional of industrial product design is one of the life programmers now and the 

future who returned ideas to objects to the real life and after objecting, make shapes and 

find the dynamisms on faces of product, and also, get to gather all systems, which are 

lower and higher, to the ñidea and consciousness formò.  

By this mean, they are returned thinks to skins, and after get product. They are software 

and hardwire translators who are make connections with users and products which pay 

attentions to all face with the relations and connections, so that, plan information, 

communications and interfaces systems of products. These involve human and machine 

interactions.  
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After all science of light, giving to product, differences from others and able to selective 

with functional structures, shell forms, tissues, colors .etc, then they ensure approaches of 

consumers. Functions of products are about see and touch, mostly. See is visual 

understanding; touch is haptic understanding with any part of the body.  

We say mainly in professional them: Practice, Aesthetics and Symbolic Functions. After 

words, individual consumer who selects the product whose discrimination returns to 

passion with these functions. In this context, aesthetics is inside the event. In this 

connection, place and time very important. Throughout the specialties of product, the 

user-consumer goes towards to object with wanting to solve needing and problems and 

have it. So the purchasing is come to reality.  

Users look for the needing answers. ." Alberto Alessi said that "More and more people 

buy objects for intellectual and spiritual nourishment. People do not buy my coffee 

makers, kettles and lemon squeezers because they need to make coffee, to boil water, or 

to squeeze lemons, but for other reasons. 

 

 

 

 

 

 

 

 

 

 

Figure 7. Users have a realizing period of sensual and emotional process. To like or not to 

like, which is the best expression that is more right definition, it may be the identifying 

himself with the object. User takes some stimuli, who remember the accumulated values, and 

then some measurements which are social, economical, cultural, psychological, biological, 

physical, etc come across to him. After these measurements give the results as he like or not, 

identify or not. 

 

Design Equals to Duty 

Everyone is one of the unceasing pieces.  If I am a piece of total, I always have 

responsibility from the total
7
. In this point of view, it must to be taken in hand that is 

community duty. 

Design is a duty for community. Product addresses the messages to community 

consciousness. In addition, product designer has responsibilities to individuals and 

community. óIf the needing is aim, the object is the resultô
8
. This involves different 
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elements what the needed people alive: idea and consciousness form, software and 

hardwire relations and connections, practice, aesthetics and symbolic functions, visual 

understanding support of the economy, etc. 

 

 

 

 

 

 Figure 8. Through the duty, created objects get solves of environmental and individual. In 

this context, óthe union of art and industry is the union of ideal and realityô
9
. When researches 

and science focused on environmental effects, art attempted individual effects. So, interface 

design has an important place on individual and community interactions. In picture we see 

that, bio design and bio mechanics help the designer to find new ways in designs. 

 

Cultural User and Design Product Relations: 

Generally, by designing, products and systems are provided relations with users
10

. 

Designing is developed environment of human. Beside, in the Designing-Production-

Using processes, Ergonomics provides ease of usings for changed to the situations inside 

the designer and user lifes,and also get huge benefits to óvital important productsô as 

accidents preventing.  

 

Product design involves values and accumulations as social, cultural, technological, 

biological, communicational etc for sustaining existences of  individuals and 

communities, besides, provides changing and developments focusing to universal 

conditions. óWhen we think, if we couldnôt go outside our country and region conditions, 

when we couldnôt think time the range of whole world, when we couldnôt see ourselves a 

piece of all in human, the philosophy is impossible. Philosophy is thinking or debating 

whole human and making subject the human in a universal level
11

. 

 

 

 

 

 

 

Figure 9. City is a view of unfamiliar and full with unknowns for a village individual. Left 

side picture shows that there are some problems and living quarrels with individual and social 

order in the interface area. A table is not percept or acquired as any data which cause to wrong 

perception. There are some different places in the world where different people live in, so 

they have living styles, conditions, needing, spiritual things, value systems, intellectual and 

emotional features. 
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Aesthetics also contains important information about situations and cultures to be used 

within the product. George Sand said that ówe wanted life to be good, because we wanted 

it to be productiveô. For being productive, ergonomics and its measurements are 

searched, such as ease of using, senses, perceptions, behavioral expectations, sympathy, 

intensity, harshness, prejudices, user complaints, troubles, errors, relations, choices, 

similarities, identities, colors, shapes, tissues, signals, productôs advertisement, concepts, 

motions, some type of structures and designs, and also are searched cultural points in 

design such as, language, history, spiritual and intellectual points, ideals, art, literatures, 

traditions, beliefs, lifestyles, value system, emotional features,éetc are being focused to 

aesthetics sides of product design and culture. Besides, equilibrium is focused in design 

as increased values or adversely decreased values between massive and petite cultures.  

Designers seem to look for real freedom in the limits of thought and the consciousness of 

cultures, and find out the creative power from the opportunity of life. New ideas and new 

actions have changed the world of design understanding. One of the leading economists 

and action thinkers said that, óthe wealth of an organization leans on the peace of a 

country: Continuation of a civilization, emotionally healthy individuals, responsible 

society and people who have knowledge about loveô.
12

  

 

In order to understand love we have to question the environment that we live in. Today, 

we question, we will understand the cultural differences that some of us endlessly quarrel 

with. Is there any relation between our senses, feelings, longings, pleasure or fear to 

love? If we inquire these questions seriously, then we can see that the word of óloveô has 

some connection with vision, touch, hearing, taste, smell, vibration, emotion and 

cognition.  

 

 óMajor and general understanding of industrial product design always create newness 

and originality, in that, differences, in every time and provide perception of communities 

for using products. In the view of ergonomics, sometimes industrial products design for 

minimum level perception of the all kind of consumers in a common perception 

portionô
13

. 

 

 

 

 

 

 

 

 

Figure 10. Readability Form for users with the ease of use to touch and to hold where hands 

must go to determinate areas. It depends on interface ergonomics and semantics. Also, form 

simply understanding what the product design for. Figure 11. Last year, A PhD student had a 

short experience where in a group of age level is higher 60s.  She asked them the object, but 

she didnôt take answer in a short period, and then asked what time is, none of them canôt read 

the time. This shows that medium ages about 30 and lower are can read the technology but 

others not, generally. 
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May the ergonomics help us to find new aesthetic measurements with the relation with 

cultural perception? óéaesthetics was wanted to get objectivity in time. George David 

Birkhoff is a mathematician and the writer of óThe Measurement of Aestheticsô where he 

said in the book that óaesthetics=order/complexity (aesthetics equals to order divided by 

complexity).ô That is, if the order increase, aesthetics get more value; if the complexity 

increases, aesthetics get low value. This idea is so difficult to get in practice because 

óabsoluteô. If we take and establish relation with principles of measurement in the cultural 

context, we can do it. But with the context the relation must be right as who, where, when 

and why we measure? The question comes to us. Thus, in a place, time and culture, we 

can propose opinions about the something are happened
14

. 

 

Designer and Researcher:  

The designers of previous centuries had dissembled their emotions- feelings and passions. 

Today, in the production age, when everything is needed to design with planning, the 

design idea is a powerful tool which gives shapes from individuals for using tools, 

environments to social order
15

. Searching perceptions and putting forward some new 

design ideas are important. Before that we -as designers- have to see what is happening, 

without any distortion, because óreal artist is a life researcherô
16

.  

 

 

 

 

 

 

 

 

Figure 12., Figure 13., Figure 14. While an understanding of the target users is core to the 

inclusive design process, many designers lack knowledge about them and how to involve 

them effectively. Better advice is needed on involving users and using data about them in the 

design process. 

 

Nowadays, with the new understandings, designers have found new possibilities to go 

beyond the cultural difference. Throughout the huge probability of software and 

hardware technologies can be able to produce ónever before thingsô. The essence of the 

matter is that the designers of all cultures seem to put their signatures on our life and on 

the future generations. 
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Figure15 . One of the traditional heritages of Turkey is óTurkish coffeeô. Figure16 .Firstly, 

the tradition products get to gather and purchase, after cultural product turns into a machine. 

Figure17. In 2004, óAr­elik Companyô did a óTurkish Coffee Makerô which took the 

industrial design award of IF Design, in 2005.  Coffee Machine came on the market in the 

name of ócoffee groundô. They won a new success  again in international area
17

. 

Beauty Has Sometimes Relations Set up Political and Social Periods:  

An approach said that he observed óchanged-upside down-common life activationsô in all 

aesthetic searches. Giving a decision, generally, aesthetic object and aesthetic consumer 

are not connected each other, broken and indifferent. óIdeological cultural insistence 

takes in hand the ódiscriminationô level which is simple, ordinary and shallow and invites 

the aesthetic consumers or audiences here. System uses the aesthetics and the 

discrimination as óculturalizationô. Because of that, we see across us, aesthetic perception 

always and all period of times is polities platform. óThere is no pure art, there is no 

poetéôs pronunciation emphasized to this situationé when the aesthetic and 

discrimination matters are putted on center of research, unavoidable, it has to be related 

with social periods, economic-politic-social periodsô
18

. But, I see this approach that is so 

hard to say always and all times. In this context, the designers must to know who works 

with them. They must to ask themselves; who is in the center, they are identities; 

designer, product, firm, country, culture, or elseé, what is the aim, for to develop, for to 

change, for to reduce, or elseé, where is the design bazaar or for whom; why is the 

searching looking foréetc they can ask to himself with consciousness. 

 

There are a lot of kinds of cultures. One of important for product design, óvisual cultureô 

involves the street, traffic lamp, house, hairdryer, home furniture, architecture, garden 

design, television, internet, newspaper, packages etc. Visual culture basically is parted 

four elements: handmade, making tools, making machine and making computer
19

. 

Designers fix theirs eyes on users and their environment which is named visual culture 

and also we can say that óliving bazaarô. There are some artist and designer are thinking 

their selves additive to social order critics and transformation, as some cultural producers 

see their selves impartial in the view of social order, too
20

.  In this approach, like 

designers, the producers can be neutral in social order which supply and demand came 

from. 
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Aesthetics Comes From Function in Design: 

óSimple organisms always reflect the functions. When all the problems have solved, 

coming into object arise that giving some measure dimensions. It is called that 

óaestheticsô which is an event of ratio between this balanced dimensions. Then, for any 

object has a true reflection from inside to outside. After that, the aesthetics is started. If 

itôs opposite happen, designer has forms is called absurd and kitsch object what they 

havenôt functions, then he canôt have any result is not in probability. If we design a 

cigarette lighter as gun, it means that we put on it some unnecessary elements, and then 

we are being laughed at gun. As this object makes ugly expression and unnecessary 

expensive, too. Aesthetic which is about proportion event, must to have in the end of the 

part of designô
21

.  

 

The same pronunciation said by others, too. óébecause beauty is a arrive point, not start 

point and only the way of being beauty is reality. It canôt be saying any word about 

beauties except realityô
22

. The other is, Picasso said about aesthetics that óthis is not a 

dove, either a swallow, only it is a bird; it is just the bird idea of itself. May be, the 

concrete thing is the truth of reality, last phaseô
23

. Designers put forward some 

differentiation and diversity of product through development of community to every day 

life, be pleased, prefers, needing, new using and culturing with technological changes. 

 

 

 

 

 

 

 

 

Figure 18.  User-Product Interaction, too much information can be polluting and create 

complexity. User comes across this machine, then all information about interface is all open, 

then canôt choose any. Open button where it is, where the dangerous points.  Looking takes 

long time to understand. Every using of product he must to learn and learn again, very 

complex. If the loaded information forms come to gather, there can be seen that user has more 

complex. Designer has to design for user to understand open and close information. That is 

mean interface sometime open and close. Users generally in shock when they across like as 

this product and canôt to come near to look, and use also, because the fear of technology and 

security start that side. 

óToo much information can be pollutingô
24

. In kitsch and absurd products there is much 

information that we donôt consider important. They have only two visual point, one is 

whole itself, example to it, Eiffel Towel, the other one is light the cigarette. Which is the 

function of product, sometimes visual seen is front, sometimes being a lighter. This is the 

changeable for cultural users and their levels. The reason why an example Eiffel Towel is 

taken, originally, known as, it has óa liar structureô, it is not aesthetic. The only difference 

from lighter has a very huge dimension. Then it attracts attentions.    

 

 

 

 



International Congress of Aesthetics 2007, ñAesthetics Bridging Culturesò 

10 

 

 

 

 

 

 

 

 

Figure 19., 20., 21. I want to give two examples: óIn 18th century, Eiffel Towel, decorated 

with arches which have no carriers only for to show magnificent development of technology, 

and was inspired from the classical period for the aim of acceptance. In fact, it has óa liar 

structureô and also óliar aestheticsô. I putted back atmosphere that paper ornaments have any 

function only graphic and visual meanings. They may be looks like each others which have 

ostentation.  

 

 

 

 

 

 

 

Figure 22., 23.  Like a Triumphal Arch in a period of Rome, it has the same example. 

Although it has very thick wall, there is a lot of liar column, as if it has carried profiles on it 

and entire wall. Windows imagined the Hellenistic period of frontal and had putted some 

symbolic ornaments on it. If we destroy column, profiles and walls, there have never any 

damage. This event shows that Rome had seen the idea as ornaments, which were came from 

the Hellenistic civilization, and were ostentation from the reason of wealthy. To Rome, this 

decorative and nonfunctional structure elements had came from intelligence of Hellenistic 

Period objectsô
25

. Understanding of beauty is connected with historical, cultural and 

economical values. 

 

 

 

 

 

 

 

 

 

  

 

 

 
 

 

 
 

 

  


